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Why Network

Find Career Opportunities

— Networking can expose you to jobs not posted online or in newspapers

Find Personal Opportunities

— Relationships you develop can be used for identifying practical
solutions to everyday life

ldentify Best Practices

— Networking is a great way to identify best practices or benchmarks.

ldentify New Trends

— Networking can help you stay on the cutting edge of technology and
trends



How to Network

Invite someone to join you for lunch

— Get out from behind your desk
— Invite a potential reference or colleague

Have business cards handy

— Don’t leave home without them

Keep your contacts fresh

— Touch base with your key contacts every few months

Choose events wisely

— Determine whom you would like to meet



Where to Network

Contacts with potential employers
Professional conferences and meetings
Networking events

Research presentations to visitors
Seminars in your department and outside
Visits to companies



How to Set Expectations

You don’t need to know a lot of people, only the right
people
— Focus on finding people who are relevant to your career

— Better to have 5 people willing to help you than to have 500 people
who simply know your name

Don’t expect anything in return

— Instead of approaching networking with the goal of gaining favors, try
reaching out with curiosity

Determine what you want from your network

— Be proactive and create a list of people to contact

Go beyond your area of interest

— By growing your network outside of the usual areas you will be more
valuable to people in your immediate area



How to be Effective

Determine what you want out of networking

— Obtain advise on a project, offer skills to a professional, ...

Schedule your time effectively

— Create blocks of time by day, week, month for networking

Make people remember you

— Engage the listener with an “60 second elevator pitch”
— Dress professionally

Be engaging
— Show enthusiasm for your work, ask questions

Use social media

— LinkedIn, Google+, ...



How to be Effective (cont.)

Remember names and details about people

— Develop creative ways to remember contacts
— Write details about people on their business cards

Follow up with a handwritten note or phone call
— Send a reference to an article or book that you discussed

Remain organized
— Always get contact information
— Maintain a diary of contacts

Let go of fear
— Enjoy the opportunity of meeting new people
— Think of your entire life as a networking opportunity



How to Build Relationships

Try to provide as much value as possible
— By creating value, people will come back to you
Start by being friendly and helpful
— Be interested in what they are doing and offer friendly suggestions

Remember names and details about people you meet
— Develop creative ways to remember people’s names

Develop the habit of introducing people

— Connecting like-minded people is a powerful tool to enhance your
network

— Ask people if they want to be connected

Network within the groups that are close to you
— Don’t forget your friends and co-workers



How to Build Value

e Ask yourself the question, how can | make people
better as a result of connecting with me?

 Find out how you can help others get what they want
e Examples

— Give them a job referral or lead

— Invite them to an event they might think is worthwhile
— Send them a paper that is relevant to their interests

— Ask if you could endorse them for a position or award

“Whatever form of value you give, be it service or monetary,
you will likely receive the same or greater value in return.
Giving value, though, must come from an open heart.”



What Not to Do

Don’t be timid

— Don’t only talk to people whom you already know

Don’t only speak to one person
— The more people the better

Don’t be afraid to ask questions
— People like to show their expertise so ask a lot of questions

Avoid excessive self-promotion

— Give a short summary of your background and then listen to the other
person

Don’t forget to follow up
— And do it quickly

Don’t drink too much
— It could destroy your image



Professional Networking Platforms




Linkedin

Establish your professional profile

Build and maintain a broader network of professional.
Find and reconnect with colleagues and classmates
Learn about other companies

Leverage tools to find and reach the people you need
Tap into the knowledge of your network

Discover new opportunities
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Official IEEE Group on LinkedIn
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Groups on LinkedIn

. - . .
in Search for people, jobs, companies, and more Q Advanced &

¥

Home : Metwork Jobs Premium Solutions Upgrac

Masters in Electrical Eng - Power Your Career at NJIT. Earn an Electrical Engineering Masters Online!

Your Groups (16) reorder » 40 Create a group

i The Official IEEE Group ofFFICIaL

@IEEE s #:] L E ‘1 E Groups You May Like More »

IEEE*LSA @ IEEE-USA

Joi
i |EEE Systems, Man, and Cybernetics (SMC) Society Group © Jein

'CD @ Automation & Control Engineering
th &

auamation &
OO EngEeETing aJDiI’I

.. » |EEE Computational Intelligence
g " Society - Region 8 (ME, EU. &

CRFID IEEE Technical Committee on RFID

¢ REFID ﬁ.frlcE.i_:
ETF Tackniod Commines an AFD III ﬁ Jaoin
? i@ |[EEE Robotics and Automation Society (IEEE RAS) Ads By LinkedIn Members
‘ 2 1 il #:] Attn: Project Managers!
Earn a MBA in Project Management with
l ‘ PMIE Approved Courses for under
) i IEEE Technology Management Council (TMC) ;s 13Kl
IEEE ,
G _I|I Learn More =

CNC - Ditch The Coolant!
) Unist Revolution for CHC - no coolant
E'Eﬁ @ Wiley-IEEE Press E mess or hassle, cut fluid use by 50%

9,'% il



Other Platforms

e Facebook
e Twitter
e Google+



Social Media Users in China
2011-2014

Top sites in China: Tencent Weibo, Sina Weibo , Renren, KaixinO01.com
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Professional Social Media Sites in China

70M users in 2012
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IEEE Social Media Project in China

Develop four IEEE sites and attract 100,000+ followers
within Chinese social media networks

Use social media to help integrate IEEE plans, as IEEE
expands its presence in China

Use social media to promote IEEE activity in China and
grow membership, conference attendance, participation
in Standards activities, attracting authors and marketing
products/services to the technology community and its
professionals

Use social media to foster active conversations in China
related to IEEE and its activities



Sina Weibo
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Tencent QQ
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Final Comments

 The goal of networking should be to help other people

— Networking is a two—way street.
— Your side of the street is all about helping others, not asking them to

help you.

— Asking for favors should only become a possibility once you have
learned more about the person and provided some value to them.

e Understand their needs before you tell them what you

want
— You are trying to develop a relationship with someone, which means
you should be thinking about them.
— Understand the people in your network, where they are coming from,
and what is important to them.
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